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[bookmark: _GoBack]Introduction
The primary purpose of this paper is to reveal some of the steps companies should take when developing strategies to create products that are different from other sellers of companies. The 1982 case about Tylenol Company happened due to communication problems.  Someone replaced the Company's extra-strength capsules with cyanide-laced capsules that resulted in the death of seven individuals shortly after taking tainted capsules. The primary reason for the death of these people was due to poor labeling and packing of medicines.
Background Information
A brand is a term, name, symbol, or design that identifies seller goods and services as different from other sellers. According to Keller (2020), brands usually play significant roles for buyers by allowing them to signal to others. Additionally, brands help consumers to deal with pain by providing a sense of social connectedness. Notably, branding may change people's perspectives about the products and lead to new business and increase its value. A strong branding ensures there is a positive relationship in the company by consumers. A well–established brand is considered the most effective advertising technique.
Labeling is the action of displaying and writing information regarding products packaging.  Labels help customers to identify important details about company products. Labels create the authenticity of products by providing information like specifications, ingredients, and specifications (Sial et al., 2011). On the other hand, the main purpose of packaging is to protect company contents from any damage during handling, storage, and transport. Packaging has a significant impact on buying behavior of consumers. Companies use several methods to protect their brands using intellectual property laws like design and copyright. Additionally, companies use anti-counterfeiting labeling technologies that help in protecting consumers from buying fake products and this helps to improve brand protection.
   	From the case of 1982 Tylenol Crisis branding, packaging and labeling play a significant role when consumers are making their choices. For example, the wrong choices and poor communication about the labeling and packing of cyanide-laced capsules resulted in the death of seven people. If the consumers had correct information about the brands they were taking they could have avoided these problems. All these processes have communication benefits to the customers by using labels. Other benefits are associated with storage product quality and protection.
The reports about the Tylenol crisis affected the company's brand reputation. Before the crisis, Tylenol Company controlled almost 37 % of the overall counter pain reliever in the US market (Belludi, 2021). However, few weeks after the crisis that resulted in the death of seven individuals the number declined to less than 8%. Therefore, the crisis affected the company sales due to damage to their brand name. According to Yu et al. (2018), when brands experience negative publicity marketers and brand managers should evaluate the extent to which brand equity is affected by negative publicity before adopting new communication strategies. 
Conclusion
Summing up, the 1982 Tylenol crisis largely influenced the way companies packaged, branded, and label their products as it resulted in the death of individuals and damaged the company name. This affects the business practices of the current companies since they are required to develop and design effective brands and labels to protect the well-being of individuals. According to the report the company was forced to change the brand name since consumers were not likely to purchase their products using the name. Companies should first combine several ways of uniqueness. Second companies should improve their communication strategies to avoid misunderstanding while labeling their products.
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